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Shaoguan | Partner Tourism Destination
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Shaoguan City, Guangdong Province, has been named the "Tourism Destination Partner" of the CITIE for
the seventh consecutive year. This year, with the goal of building a cultural tourism destination city with
distinctive characteristics, Shaoguan City has dug deep into the characteristics and resources of cultural
tourism products, and organized nearly 200 Exhibitors from cultural and tourism departments, cultural
tourism enterprises, intangible cultural heritage inheritors, and characteristic cultural performance teams
from various counties to participate in the CITIE 2024, showing innovative cultural tourism scenes
combining culture, tourism, agriculture and commerce in an all-round and multi-sector manner. With the
theme of "Natural Oxygen Bar ¢ Health and Wellness Resort", the Shaoguan Pavilion showcased eating,
drinking, recreation and shopping at the Expo, presenting a special "cultural tourism feast" for guests and
friends from all over the world, and comprehensively presenting Shaoguan's diversified cultural tourism

image.
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F FERF R Annual Special Exhibition Pavilion

1. BEEREX RSB Greater Bay Area Cultural Tourism Pavilion

K Jea il T 4 $A R 1 SRR = 2 R S ARl A MRS, O T RO X R i H R b
FIRIX, TR HEEE. A EER T8 SO ER 1145 T 0 ok AT B s 17 3 R X SO A MR 3 7 Mk
Wz 5471, 1B ANEX, Bt — 0 I e B IO X A O i 3B .
CITIE 2024 has built a bridge of cooperation and communication between Guangdong, Hong Kong and
Macao, and through the world-class tourist destination image showcase of Greater Bay Area, culture and
tourism departments have joined hands to demonstrate the power and vitality of the culture and tourism
industry in the Greater Bay Area, attract tourists to the Greater Bay Area, and further empower the

development of the Greater Bay Area as a world-class tourist destination.
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Macau Easy International Travel Agency Co Ltd

2. MORETRAErE /1 £ R X New Quality Productive Forces Theme Pavilion
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CITIE 2024 focuses on the New Quality of Cultural Tourism Productive Forces Pavilion, covering three major areas of
Yacht, RV and General Aviation. Many brand exhibitors showcased onsite, such as Guangdong Yacht Industry
Association and its member units with a series of water tourism equipment, water sports products and yacht supporting
services; OCT Vision Inc, Shandong Xingsu Cultural Tourism with Spacecraft, homestay camping products; China
Mobile, China Telecom, LEETN CULTURAL TECHNOLOGY GROUP with digital humans, metaverse, and Al, as
well as smart cultural tourism; QUWAN Intelligence, an Al brand with smart cultural tourism application achievements
such as Al cultural tourism customer service and Al cultural and creative products; EHang, the world’s leading urban air
mobility ( “UAM” ) technology platform company with the world's first manned unmanned electric vertical take-off and
landing aircraft; i-KINGTEC and DAMODA with case demonstrations such as UAV formation system and night sky
digital advertising, which attracted the attention of the industry.

3. “BTAIRE” WikFEHEKX " "Hundred, Thousand, Myriad Project" Cultural Tourism Pavilion
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1.2 BB XCALE T International Culture and Tourism Hall
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Big Gathering of International Culture and Tourism Units, Largest Worldwide Industry Window
in South China
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The International Hall was a big gathering of GBA Joint Pavilion, European Pavilion, Pacific
Islands Pavilion, ASEAN Pavilion, African Luxury Safari and Adventure Pavilion, Latin American
Pavilion, Airlines Pavilion. Many units made their first debut at the expo as well, such as Tourism
Tropical North Queensland, Australia, Papua New Guinea, Murmansk Region, Novosibirsk Region,
Champasak Province, Laos, Turkish Airlines, Expo 2025 Osaka Kansai, Miyazaki, Kumamoto, and

Kanagawa from Japan and travel agencies from Uzbekistan and Cyprus.
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Outbound Tourism Exchange and Cooperation, Actively Open Up a New Route for Development
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Thailand, Singapore and Georgia, which have newly introduced visa-free entry for Chinese citizens, are
offering an array of local travel products. Emerging popular tourist destinations such as Malta, Laos,
Uganda and Cameroon are shining in the international destinations show. Popular tourist destinations
such as Korea, Japan and Spain, as well as St. Petersburg, Murmansk region and Novosibirsk region of
Russia are also participating in the exhibition, with a strong promotion lineup. Airlines such as China
Southern Airlines, Vietnam Airlines, Turkey Airlines, Royal Brunei, Ethiopian Airlines, Lao Airlines, Air
Macao have actively interaction with the Guangdong industry.
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New Way New Experience for Standing Out, Igniting and Stimulating New Consumption and New
Vitality

CITIE, 2022
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During the Expo, a variety of special cultural performances
and high-quality product sales activities were carried out,
including the debut of Japan's Crayon Shin-chan and Osaka
Expo mascot "MYAKU-MYAKU" in South China, Korea's
autumn immersive scene. What’s more, Thailand, Russia, and
Uganda also brought audience a visual and auditory feast of

CITIE 2024 W culture and tourism experience.
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EFKEVEEAL Buyer Cooperation Partners
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- MR E B ARAT AR AT PR A A
GZL International Travel Service Ltd

)N IERE [ PR AT 4 PR A 7] Guangzhou
Ctrip International Travel Agency Co., Ltd

R E BRSO R AR AT PR A
CYTS TOURS GUANGDONG RAILWAY CO., LTD

RGN E BRRAT A A R Guangdong
Oasis International Travel Service Co., Ltd

i e B B B R 4T 4 IR A F) Hainan

Lvzong International Travel Service
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< 9 # @ jk B Br & 47 4 Hunan China
International Travel Service Limited

(L PGS iR [E PRJR AT 4 CTS International
(Shanxi) Travel Service Co., Ltd

BTN e s E PR iRAT AL AT R 7] Guizhou
Longxi International Travel Agency Co., Ltd

= I % U iR 9 4 1A PR A 7] Xiaoyaoyou
Tourism Group Co., Ltd

£ VLG B 4l e B B R AT AR A BR ST AT A H
Jiangxi New Era International Travel Agency Co., Ltd.
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FEHER Z BT RS Precise Business Matchmaking

AJEIR A OATIE “2k B+ET 7 RISTa e, SEPLZk EXhl 55 FoR e 5 4 T LR A Rodi%, e
2 3 R B THIE L 75 IR LA 1R o “Online+Offline” Business Negotiation to achieve high accuracy in matching
meetings which reach nearly 10 thousand appointments during the three days of exhibition.
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High Accuracy Matchmaking To Explore New Business Opportunities




<

) 2024 [ FEFRIREFCALIBES
y China (Guangdong) International Tourism Industry Expo 2024

( )

| L FFEH BUYERS STATEMENTS ]

RefERE, KUTRITHISEFBISK. WP RERRITHAERARDEEK
Xiong Dexiang, Executive Vice President of Changsha Travel Agency Association and Chairman of
Hunan China Railway International Travel Agency Co., Ltd
CBRARSE T RS S SR AT R DPEAL . BRSBTS )
WEE SRS R, ST a B, IEREEINTIa 54 1, A RKIKE K RRIENEEIE) /T .
We are looking forward to in-depth cooperation with outbound tourism wholesalers, research institutions, >_

overseas service providers, and visa agencies during CITIE. Through deep cooperation, we are aiming to

expand our business scope, improve service quality, increase market competitiveness, and inject strong

Kmomentum into the company's long-term development. p,

HWER, AREDSKITHIS KA, ERTEERFRRITHERIEAREEK
Huang Guixia, Chairman Unit of Travel Agency Branch of Guangxi Tourism Association and
Chairman of Guilin China International Travel Service Co., Ltd
fﬁﬁ’r@/ﬁ\%Tﬁﬁﬁﬁ‘iﬁ?%ﬁ%% & H, GBTRRER N RIERT H. KRUEFZH MBS, LR E5EN
SRS AR, HE— PR TE TR E IR AR S VA, HEBDRE ™ dh E A E FRAL .

CITIE is a window to dive into the latest travel trends, helps to gain experience and enhances product >

\

iteration and upgrading. As a hosted buyer, we have reached cooperation with domestic and foreign

tourism enterprises, which has further broadened our service scope and promoted tourism products to

internationalization.
\_ J
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2024 R IORIE R FLSRK G RAEN RS P URBIFT R RS

Guangdong Cultural and Tourism Digital and Smart Tourism Innovation and
Consumption New Business & New Scene Development Conference

Promotion

BhE REREEHTWENKS I REFEIRIEREZRE
Guangdong B&B Cluster Industry Promotion Guangdong Study Tourism Development Conference
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Industry  Investment and  Financing

Guangdong Culture and Tourism Promotion
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CITIE 2024‘
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SN A HE TR %A Cultural and Tourism
Talent Supply and Demand Matchmaking
Conference

i%l’ﬂﬁl‘;ki%ﬁﬁﬂ‘“ Speed Matching Meeting for
Buyers and Exhibitors

H A ST R A ARG 3D

Destination Promotion, Performance and Public Activities

11 3% Ep B g 5% . ZR. 0T Wb L. Bk g
Domestic Destination Promotion: Shaoguan, Heyuan, Yunnan, Liaoning, Kashi, Lianjiang, Ganzhi, Zhenning...
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WHT JLA A --- - International Destination Promotion: Tonga, Laos, Spain, Malta, Russia, Japan, Tanzania, Cameroon ,

Vanuatu, Papua New Guinea...
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Exposure of national level Exposure of provincial level
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Exposure of new media
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eading of Online Album (20 million)
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Truly Enjoy
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China (Guangdong) International Tourism Industry Expo 2025

1H£92025%F98!
See You Next Year'
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Meet the Wonderful World!

BXZEF(T/CONTACT US

20255 FHEFFRAE 7= Ak {8 % & Organization Committee of CITIE 2025

EMER Domestic Exhibitors EFFFER International Exhibitors SE TR MR EYE Buyers and Media
#HESL T Ms. Simmy Huang R4+ Ms. Cola Huang BFEAIZt Ms. Shelly Tan

FR=R4&+ Ms. Aaron Yu ZBEB L L Ms. Jasmine Lee iEltfkZ+ Ms. Elena Tan
EBiE/Tel:+86-20-37436013. 36553841 EiE/Tel: +86-20-36555049. 36139619 EHiE/ Tel: +86-20-36133357. 36712702

HBF&E/Email: citie@gzl.com.cn #BF&E/Email:citie@gzl.com.cn #ipF8/ Email: buyer@gzl.com.cn;tanzx@gzl.com.cn



